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simple wireless savings

NICHE PRICE COMPARI
MEETS ANALYSIS

Validas’ mybillaudit.com lets
consumers upload their
actual cell phone bills,
generating a detailed report
based on usage patterns as
to what plan and which
carrier would save them the
most money.

Source: trendwatching.com

AUGMENTED REALITY APP HELPS ROAD WARR
A PLACE TO WORK

Road warriors may enjoy virtually unlimited choices when it comes to
finding a place to work, but by no means are those options all equal: Wi-Fi
availability, noise levels and even the quality of the coffee served can all
have a big impact on a mobile worker’s productivity.

That’s where WorkSnug comes in. The mobile application uses augmented
reality to show users what work spaces are nearby, along with reviews of
their offerings. The WorkSnug team has gathered hundreds of spots (from
small cafes to formal co-working spaces) and reviewed them on such
factors as Wi-Fi access, power supply, noise levels, community feel and,
yes, even the coffee. Mobile workers simply launch the application on their
iPhone 3GS and use the phone to scan what’s around them. The
application then displays the information it has about what’s nearby;
there’s also an option for users to add reviews of their own.

Created in association with headset maker Plantronics, the free app is
coming soon for London and San Francisco, with data for other cities
coming later this year.

Source: Springwise.com

A TELECOM THAT PAYS YOU BAEKLTHILY

Londoners tend to expect the worst when they
see somebody loitering too close to their bags,
and usually they would be right in doing so. But
telecom firm TalkTalk has launched a campaign
employing ex-pickpockets to distribute cash to
people in London without them even realizing it.

The campaign has been given the blessing of
the Metropolitan police, and each “put-pocket”
(as they are being called) carries ID, in case he
is caught in the act, and is watched by a
minder.

Twenty put-pockets roamed around traditional
pickpocketing heartlands such as Leicester
Square, Oxford Circus and Covent Garden as
well as on the tube network. Once they had
found a “mark,” they would approach and slip a
crisp £20 note onto their person, along with a
branded TalkTalk card.

Source: AdAge.com



http://www.worksnug.com/
http://www.talktalk.co.uk/
http://www.talktalkblog.co.uk/2009/08/19/1250667120000.html
http://www.mybillaudit.com/

VERIZON WIRELESS, MTV TEAM ON VAMPIRE Sl

Verizon Wireless is partnering with MTV on Valemont, a new short-form
series premiering Sept. 29 that will appear on television, online and mobile
via the wireless carrier’s V Cast Mobile TV service.

The show’s first 12 two-and-a-half-minute episodes
will air in commercial pods directly preceding MTV’s
The Hills and following The City, with the remaining 23
appearing on MTV.com and V Cast. Capitalizing on
the current vampire craze, Valemont focuses on an
18-year-old girl who discovers she may have been
kiled by a group of student vampires while
investigating a disappearance.

Verizon phones are designed to tie into the story line, with each episode
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