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SALES OF POTATO CHII
THRIVING IN RECESSIO

Potato chip sales have
leaped by 22% since the
economy started to go
south, according to market
research firm Mintel.

The analysts forecast that
chip sales will taper as the
economy improves, growing
at about 3% annually over
the next five years. Tortilla
chips are expected to grow
at 4% annually during the
same time frame.

Mintel’s explanation for
potato chips’ recent rise in
popularity is that they are a
good value, and part of the
broader, continuing trend
of consumers turning
increasingly to salty snacks
between meals and after
dinner.

Source: MediaPost.com

U R 4

T

. . T i K Ak -
$ St ' ’ W‘:
‘f::y R ; ;

‘1

LUCKIE & COMPANY 600 LUCKIE DRIVE, BIRM

PERKY JERKY: THE VMAVBKE MEAT TREAT

It all started with coffee, then energy drinks. Later arrived
everything from caffeinated potato chips to donuts. Now
Perky Jerky, the caffeinated beef jerky, is here, stopping
meat cravings and drowsiness in one savory snack.

Made with guarana, each Perky Jerky bag contains 150mg
of caffeine, or almost two cans of Red Bull (80mg each).

The guys at Perky aren’t just jerky jerky pushers — from
crowdsourcing sponsorship options to a Newman’s Own-
inspired cause partnership, they’re all business with this
buzzing beef.

While some might think the energy product space has reached a certain
degree of silliness, it’s hard to argue with the category’s success. The
business of energy is booming, much to our racing hearts’ chagrin.

Snacking is enjoying somewhat of a resurgence; might the biggest strides
be coming in functional snacks? For consumers, tasty product + popular
functioning ingredient = desirability.

Sources: lconoculture and FoodBizDaily.com (picture)

HOSTESS DANGLES $1M IN HALLOWEEN PROM

Hostess is launching a Halloween
promotion dangling a million dollars. The &
“Hostess Halloween Instant Win Game and {B
Chance for $1 Million Sweepstakes” is also
centered on a tie-in with DreamWorks
Animation’s animated Monsters vs. Aliens |
film, released on DVD Sept. 29. ‘

The effort, which runs through Oct. 26, includes hostesscakes.com, where
consumers can play an instant-win match game featuring characters from
the film. Other prizes include an Activision Monsters Vs. Aliens video game
for the Nintendo Wii and a game console. Players are automatically entered
into the sweeps for the chance to win $1 million.

As part of the arrangement, Hostess is doing two limited-edition snack
cakes with a Monsters vs. Aliens theme. The themed chocolate Hostess
CupCakes have blue icing and blue sprinkles. Also, B.O.B. Cakes (available
only at Wal-Mart) and blue Hostess Sno Balls have movie-themed
packaging and include a $4 mail-in rebate for the DVD. The rebate comes
with the purchase of any two family-sized packages of Hostess products.

Source: MarketingDaily.com
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http://www.perkyjerky.com/home.php
http://www.hostesscakes.com/mva
http://www.hostesscakes.com/mva
http://www.hostesscakes.com/mva
http://www.hostesscakes.com/favicon.ico

INSPIRING RANDOM AC
OF KINDNESS

VITAMINWATER ENLISTS FANS IN CREATING NEW F

Vitaminwater is giving its fans a chance to create their own variety of the
specialty beverage via the “Elavor Creator Lab” application on Facebook.
Contestants will design all aspects of their creation — from the flavor and
nutritional function to the actual design of the bottle.

Musicians Carrie Underwood and 50 Cent will
help choose the winner. The two have been
fans of Vitaminwater for a long time, says Eric
Berniker, senior VP of brand marketing at
Vitaminwater.

Sources: MediaPost.com

DORIT®AD CONTEST RAISES THE STAKES TO $5



http://www.facebook.com/vitaminwater

