""

OCTOBER, 2009
VOLUME://: ISSURO

e~ R T i -y
? ‘*"\ﬂ. ' ’ ﬁ |
: % 55 SR Jr . | :

FIRSTBANK HIDES FREI
CHECKING, SORTA

A breaking ad campaign,
designed to tell all
customers that a checking
account at FirstBank is free,
looks at first to be a series of
“Where’s Waldo”Itype
puzzles. Viewers can “win
free checking” by finding a
cheeseburger, a submarine,
a komodo dragon or a
sousaphone in the crowded
ads. Each is unmissable.
The tagline is “Free checking
for all.” See the ads here,
here, here and here.

Source: The Denver Egotist
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STARBUCKS DEBUTONEHAPP, TESTING MOBILE PAYN
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My Cards

With several unofficial Starbucks-finder apps already
populating the App Store, the coffee giant itself has
finally hit the iPhone with a pair of apps — one of which
will eventually let customers use the Apple device to
pay for purchases.

The new Starbucks Card Mobile App allows iPhone
users to check their Starbucks Card balance and
reload it with a major credit card. But the company is
also testing a mobile payment option that lets people
use the app to buy products by swiping an on-screen
barcode that is scanned just like their plastic
Starbucks Card. The e-commerce feature is currently
in trials in 16 West Coast stores. See a video here.

Source: MobileMarketer.com

FIFTH THIRD BUNDLES ID THEFT & CREDIT MON

Checking account profits are being attacked on several fronts. Near-zero
short-term interest rates have destroyed the profitability of the balances.
Regulators and activists are putting pressure on penalty fees. And
consumers are loath to pay monthly charges for what's been positioned as
a free service for so long.

So how is it that Fifth Third Bank is able to bundle a service into its
checking account that typically costs consumers $12 or more per month?
They are bringing back the monthly fee, charging either $7.50 or $15 per
month for a so-called package account. It's a strategy right out of
Marketing 101: figure out what customers want, then build the product,
package it right, promote it well, and price it for the value delivered.

e Secure Checking at $7.50/month, comes with free credit report
monitoring and identity theft protection (valued at $9.95/month per
person)

e Gold Checking at $15/month, comes with the same free ID protection
and monitoring plus free nationwide ATM access

Now more than ever, customers are craving security and safety in all things
financial. Bundling identity theft/credit report monitoring in checking
accounts is an excellent way to address customer concerns AND
differentiate your account in the marketplace. And naming it Secure
Checking helps drive home the key benefit.

Source: NetBanker.com
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https://www.53.com/
https://www.53.com/wps/portal/pv?New_WCM_Context=/wps/wcm/connect/FifthThirdSite/Personal/Checking+Accounts/Fifth+Third+Secure+Package/
https://www.53.com/wps/portal/pv?New_WCM_Context=/wps/wcm/connect/FifthThirdSite/Personal/Checking+Accounts/Fifth+Third+Gold+Package/
http://www.starbucks.com/mobile-apps/StarbucksCardMobile/
http://www.youtube.com/watch?v=vrxZ7gR1QNU&feature=player_embedded
http://www.mediapost.com/media/?f=otlFirstBankcheeseburger.jpg
http://www.mediapost.com/media/?f=otlFirstBankKomodoDragon.jpg
http://www.mediapost.com/media/?f=otlFirstBankSousaphone.jpg
http://www.mediapost.com/media/?f=otlFirstBankSubmarine.jpg

VANTAGE CREDIT UNIC
FIRST TO TAP TWITTER
FOR TRANSACTIONAL
BANKING
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here.

Source:

CREDIT UNION APBEKDL YOUTH WITH WEB, MOBNLE

Visions Federal Credit Union said it wants to appeal to a younger, hipper

crowd. “Thei’re iour future borrowers. Thei’re iour future members,” said
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